ANEENG 1. MaBpinAoyAou, AvanAnpwTnig Mevikog AleubuvTng kal EYnopikog
AiguBuvTrc, Euler Hermes Emporiki

O AAgEng L. FappinAoyAou @oitnoe oto EBvikd MeTaoBio MoAuTexveio oav Naunnyog MnxavoAdyoc.
Zekivnoe TNV enayyeAdaTikn Tou oradiodpopia otnv eTaipia MENTQP AZDAAIZTIKEZ YMHPEZIEX
AE, oav Mpayuatoyvopwv — EniBewpntnc. And 1o 1997 kUpia enayyeAUATIK) TOU doyoAia €ival ol
Aopaliceic MoTwoswyv. YNnNpETNoe anod dIaQopeC OleUBUVTIKEG B€oeic Tnv eTaipia ®OINI=
AZDANEIES MIZTQZEQN AE, kupiwg oav AieubuvTnig Marketing kai MwAncewv. Ano To 2004 €ivail o
EUNOPIKOC AleuBuvTiic Tng Euler Hermes Emporiki, kpatwvrac napdMnAa kai Tn 0€on Tou
AvanAnpwTr Mevikou AleuBuvTr). Exel napakoAouBnoesl noAudapiBua ospivapia OXeTIKa pe To Risk
Management kai Tnv Aopdalion MoTwoswy Kal SIaBETEl eupUTATEC YVAOEIG OXETIKA HE Tov KAGOO
NG Aopaiiong Motwoewv. MiIAdel antaiora AyyAika kai FaAAIka.



